
Consumer Dfdsion-Makjng, Marketing Ethics, and Consumer Research 


Consumer Decision-Making 
and Diffusion of Innovations 


lj-115 CHAPTER Integrates tb& aicscsptS discrawd » ter Into £ 
framework tJwt iflurtratM hcmr eonBjmm make buyteg ded- 
stone. Consumption dedfiOcte vaty Far eiamplw. the ad tea- 

ji _ I t _ r?T_’ * j j - I _ kIL _ ir-_I_J-_I ^ 


Learning Objectives 


■ JL tund In FEgum 1 4,1 in by the Gemcfog'cat InrfXte cf Amorim 
fQWJi a nMtofoflt OrfocaScoet Institute of the jewelry Industry: The tag Sn* 
'Understand what ycu'ra buying* e directed at ccn=urncfi wtl^ fa by 
diamond?. Iri COrwjjmsr rfocfalorwnatring terms, purchasing a dramml 
represents udtruive problem solving because consumera biy diamonds 
Ettfrequecidy and have no established oiteria for evaluating them. The -G1A 
ad taSs buyers what Id Endr tor Pei a diamond: Carat yteighrt; eJarfty, cofc^ 
tilting ityle, and other features. In contrast, tfrf Atfti ad m Figure .142 
raprwMlla rotitinil+d respatae behavior, because consumers hawr ut- 
perfenea wrth over-the-counter pain retfavarS and dta flat- drtd Do estate 
fish the' criteria far *vafualing them. Mofe Importantly., diamonds are not 
branded, whereas thH Advil brand has a qualE^ repots don and b testandy 
recognised by tmlfccili of consumers araund th* world. In store?, mnwfr 
erj reach for Advil without much thought 7he ad al» shows, that Advl% 
repitetfon ena-blos the brand to use family bran ding, which Es nvprketing 
different versions of a product under lh*saw* brand (see Chapter S). 

When (cnjumeit have already have established the tuck cdte- 
fit fat evaluating a product or Mrvfca but itifl reed additional infor¬ 
mation to understand the ddFirencas-among btwtds, they ang^ge in 
limited problem lolvhg. This type of derision mure when consumers 
porches* updetid versions of products they have bought before, wtodi 
often, have additional foe&fliit for example, buyfog a dew laptop ecm- 

E trStr wftjt myl-lpl* hput d^vtcM, tome of which did not tdst predouity 
i.g., a mini dlikabt ora fatter USB pot). 


buJVigflifcs. ' . - 

To understand how uvuvatlve 
offerings gain acceptance withm 
martet tegmenta end hew mdi- . 
vvfoal cwmanera adopt of reject 
dew pradtKte and htvkh, 
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363 CAR! V * CONSUMER: 


M«HH™ «™“- AMD CWBUMEII «SEAS« 


Consumer Decisi.on-M akingModel. 


* u\ Of ,-nnihrrrrdm Htt tQ£*flicr Cit idtM no 

!Ei™E ^ 


nr.r,i 

fjW**"* eee Smlc nlHut «n*pu * ripjifiant Tta aurfcl v*3ute* 

prK ** lr ■ t 


Deddon-MaldnE: Input ... 

n*w«n*— 

0§L«tollnj rnlxttKUbt. of «**--Mp-* to ^ 

motoaL rfnm r JfddOf paEicy, ^ to ■Jlfidtatjnp <±*n«l* dai nmt Bw ptodaa frrtS tie 
miimfii saner to iti® ccnsaiaec 

jjlbfl Kricffldtmil IsBiamb^t fta eamrti firndlj. F™a 

pmjpk cvLtisns, msA, H Hppli^tt, inlm»ift w^“Jfl*w^toOii^SariPwRrtt 

^ Cpi md njcfoculfnnd bfiafiBcej to consmiiaJ md ■f 6 fcscjfr-^--1 '■ FirtTHw■ 
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CUflPTCH 14 * CONSUMER DtaSIOW'MAKIiSra AND DIFFUSION OF INNOVATIONS MS 

i ■ , „ 

■TIe impart of she pnajloetLng mis wd ioeiocLilrunJ inSlurUdej u lie inpco lhal deteratn^ whin eoa.- 
Ei.tmcrifALrdi^p and bow ti»y Hit what they buy. Itw iolhtaxa may he diic-LzJ to the 

indirtdiiBl or Actively sought by to* individuil, A iwo-hurted irtow U Uicrcfcne cued to Hide the frijwf 
jmJ prtHTfJv icsmeuli of th= jsodtl (e» fljpm 14-3J- 

Decision-Making: Proeeaa 

Tl» poena ranf««l of to msM ft ranonnsJ nph hov<unimm ,mflkfl Jad^OOfl. Tl> iiiidcataiid 
Qii, jmm wu HAUt consider tb» M*™* of lb* p^dmlopal «pi»pl« ranSwd Ift EwTmrfKni 

tmu? jiydbib^^MBocaMBrfihBlBtBiidtnfliicniiwI^^ 

fas, ramt-my and idtadM) that iBect wasimera* (farfiloo-nmking prt«tM (i*3t fl«y am I or 
MTTf, fcar Awareness fif Ytdoua [induct choua*, their iAlismatfcjii-'gediertnj fli'dvEdc*, and tbdf twin - 1 
Him nf llailAllLl'L 


N*sd Recognition 

Ifetd wa pUfa Dcoui H'tfli a cnnawiriAcii faced wfH ■ “’proWso-" Far lnitairr, taja a jonitfi 
Eusadvo who dradw to puediaje A bOV till phnnt with a Iritb-rpudity diplal ttfflm. H* imfl*- 
ioet that lx ™dd t-yHt ft™ having A Id^i-gutdity difitSnl cwxm built bio b4l phooc Ibcipsc it 
male it ettfer *M more eanndm to Ealtt toon vivid and nAEitic jtotop, witarthnkg lo 
hi arauod a 4ep«*» diplal «mHA Thu ™eorf«has iwopdKd a n«d ^ identicd a bsljMt 

if* two type*of p«-d rteogmidiHL Soma HHtoMooa ireacoed note Eypci, wl^ - Tt 

fill flKj haw a puritan when a product frfct to peefimn Eaiis&ctmiGTAS-, a MnfieM tdcpfaaicthfi 
*wkpi™aCin[ irai4, hieoafru^ otlrar wuman ir a Aucrcd rttfg£yp«ifarwfrmitheftf 
nmt u.ay trifr flat tllC decision piCOiSI.* 

Pre-Purchase Search 


aearth when a imUiLimfirpemilMa a need lhal mi^a be andaGad bj til t p^' 
dux and conwnipdoii of a prodact, Somciimeil, tecaffinfi (tWC puctiMM povida the wnmmcr 
yrtlh adequate iufManation to neka the prweet diodcc. H'awprtf, when the ajostuact bu b-inopdfir 
ajKriroo^ he or Ehemv Baub to engage in an crtHLiiw stanch fhr BSoW icforaiariun 00 which b 


tilMisaacr ltsaaDy searchts U* or hex Enaooty (the pyck&tgted jtild) bef™ secku^ 
oHrtuJ BtMKt^S cf fa& md m p;gnriiog a given oionaon^doo-xelotcd E«d. t^=* aipeDcoce t5 eoo- 
ttiored m jnneW aonr« ef Monnatinn. tie fixate (be idem* past espori™:^ tint I^h ^ifiooid 
infocnadofl, th* cannnm: u lfrafr ta need w pahh a dwMoiLjrfggjr 
on arotiiblMdun of pr=riotia raptn^ (Eottmal iaffow) and cftrke([iv and ir^itHiiitraaal 
^SiTcriaTUTStirc^^hS-^^ of perceivtd tish can aJfo iafluM« ihi* Stafic of Bk dtaaioa 
p mcca {Jt*Chapter4).Ea^igb-eiik: EitEahcau, ooiisaaunsafi Hair to oofiAEc“ ^^nplai aoc & 
thrive infonnatuHi seaith mi eid'oaticn] in l*w-riat 5itoati^Mla^ Bwy a« lit=^ to too very &hnpin ur 


Eusiltcd icaFEh and ctoiuAtion. '* _ 

the sn of ihapping is *n cmpcrtanl fcam cf «inaal ioforXJi ok. Accorfum to KoiLumtirKewrt!, 

lKcos li thl* rfiJsiciKt tejA'toi iniiQ And wopto ee Ceom of their ^ponse to shopf^S- 

mea do sert li^e to dsop, mart w™en to libs d>t eipcmort af ahoppias; *Ed allh^oal to nn]a> 

jw of women fcand aherpia# n It (clarias ind tb* m^Joriry cf men dtJ put feel Oat 

An ssaiuEBitioo of ihs esteranl Starch effort iiiaciited with tho pwchtM of d]£«M* prodnsf 
cttOfioriiM foffod lint, M tha amciurt of total ioarch safcft incisased, ofliaonitr attiAidM 1 « VK ““ 
ibccpma; bcctioo pun poaitivci rad man dma waa mid? avillibla for sbofpEqg. Hot, pupaalngly. 
foi ^Eaniil srnrch tfiirt wsj giDKert for eoonimeUi wha hid thn tc*Jt imowit of product ertsgWf 
kIstlv^ , [rd^s. , t foUtwva Sit ths lew cocurmerJ Imaw Abcml t piodiKt tmtoiy and Cie dio« im- 
umveflt the prachHe is It? them* tie tnow Biliuiilvfl datrprc-pOidiias aeirdi h JiWy to b* Cm- 
vsrreV, commas high In au^aettr* tnowle Jja L* HlftHUn^ of tW ^ ftol list ihay 

bum About Chs prudoet CAttfaryJ will rely mom on fholr uttn svaIuiUdhs nlher tfaAQ M other* 


re e-MEinso tEttSo cj , 

Ii li also EmportiOt to point cut But (he Lateretl has had > pttt lUrspnet on pm-putlnse learcli. 
Etaiirr Uto vJitting a item to fljid out ihuUt A iDoduct, QC odhuf the iMtorfkfttP W and Aibiog fee i. 
bjpdiurB, Gowoniirt CIO go Es iniflofsohL-nn' weblltB to find Mitt of iha ioformition they o«d 
About toe products and isrridel tbay arc ™ildulB(, For ts±iupl\ muiy iutomobilo websitea pro- 
vide jnMdiKt ipectflMiioni, prijei, rad dealer tort bfoimttiflotreviewj; cod a«o ecoipwiiocia with 
coaipedng vehicle*, Velvet wfibalre, for e-templs, let* yw ‘'buM" your own cat **& «• btrw ll 
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PART V * COHSJMZR l>&ClilO|'|-MAKI NG, MARKetllTS ETHICS, AH& 


CONSUMER RESEARCH 

MuLI Irok* for esiinplc, in different tel Ora, Sdqu into eranpsBy ttbfitM will «=» fc^t a parti culai 
unn ialufi jkh toi used car imentray. than kk Also ^eWem ih*i iHnw ^mrn to tmuma t 

1 *T££ Di:Qb£[ of « 0 *WtK jZiDjOLtLi. 

TMtlj. (taped to radial Ifce liilsmM fm hdcgmatizei, BOtuidnrcHije KMSinoe^f m mmfcin fojm 

J™™* mriy T KWte uk tildmbwllll3tk , * w eaiy to find tnfonMtkn. uA ifr leaDy ess* frmt 
““ if *t W Bnpei-tipi and lAm’E have to Bean* bocki to liWa."* Han™,-, * Jtup=sr 

SUmh Surrey f«md dart an todlvttoil Karettog iE,t tatiii^t jjri* fnrstnltd to aW 12 an 

ivaa^ otberrMMKQi «ii|eited tlmi ridu*,^ fl* into* ^ 
leu B * 1 cDfnltl n drtUmgo" tfall Ufcqb coiunmn' ctlljlK tnfrJnuri,-^ ea nihaJ 

iMppcei if B |e^±! 1 * • Eallm*? Ascardhi To 4 itntfy of “temA tef«C conEinaen 1 
poalpa relmfc *■ *■*«* “ waanccutd pre-poreWe usrch* ftetbetmett; theism* 

March mild tint (ISkm «n alw hi™ a daiaugSni effect «l Btifla* Jtowcvt4 rd4ka can Lib 
dimieilfi q* ifidoce iwidi Kfitatbjr piwldlii t imp Is Snfonnaikni, ayjn, to ^ 

teei, ud jndng salespeople jropM trtiimj r T 

How mu da LufarmitM a ecqsumer wfli gather flu? depend! ts miens rttcrtamal facfcxa. 
TMil& 1A1 Ertt sevaf 4 fasten that totniit itansicMiE* ptfrpttnijife lnfbrmj±Mi mni, ^ ;nxH1 
pndiHts and seWeei, the Mnuummifty tinre t*£otoj e*paiea« «i srUftin daw {°yti as 1 ^cr 
purchasing 4 "bttla^ set rf golf dubs),« Tin: pmdMie mar ttrafiaBy he tSjcntntkxy ii mdue 

jnflscf thafl * pgcgHily')-» flame It Tin--nidi tn mat 1 # a 

Odin? versus Tradhsona! Enformation Search 

Sof b wfaflfi ito*j lEwandiera bra been Kiciking bow Cw lu^et hts tffualei] *c my Emmnn- 
eti miJct dedaiHii. D ia t^cn dim^Li ih±u beemste comunwa Lava limited muHfayBBto 
rtpK^^tfu^mMdml^ialniii^rnrsordilagftwiarornvi^ oolim. tto tortep is taed no 
bafli Intt^iSiLil <e.g„ knew!edfie, porsaaility rfeTnjsjgragbdca} and umd &c 1 m fc jmg , 
kdts cf the dedslflo casta), Tbt (himmajerouErtiexhjalfietosa Chit We-been w ^-. .. ^ 

CtmtpUriij --fca amhu at aUienuifres and acmoHjfaifamiSlijMI a\ mTsHa fir- Eiiji 

‘■l Infonaa&at Organifaiion — (hr. preaecirtirai, fa rmaJj and (XxLnlL 

3^ Time (Te-njfnrihj ^lhs irr/.'TDtii'tuai: the rrr.mn.^ Lit In ihdilt. 


Brand-Sets arid Attributes Considered During Evaruatfon 
■ffithin the contea-af cenpjEMi dEci=ao- Tnnlring tb* emlrf set (amiHur^tUi set) iefm to (be 
ipedfiB btafiili (tg modela) a c 0 - 0 . 5 ijanrr cataiL^ars in lutiiig ■ pmrfiaat wkhia 4 pajriomlir pTut- 
u£t tatqgny. An inept ael tsmsirts of teandi £□* medels) that tha aan-jmcir pirr4™^ 


HtOOlKTFACTOKS 

toil jzn.L'.>di of flu- becwecg fiKOcirivi putduiBi- 
Freqoeot chanxea La picdsentrltif 
frwtnml pttoe chaajet 
\%L-jpir pne^ualug ibrje nLmbd ef tmits) 

HEfhpdeo 

Muj rirerort!™ Lfiadi 

Mad VUliSluSn In fpjg n 

snUjSJlOMAl FACTORS . ’ , J , ‘ H . 

^AjMrtinMrFtiVdma pan:liiai;]Sropin e'apwtuea hieamu tha ptodirit la niw.Uoirtii*£tMj panenjwHMjt* vrdihta, ih« c^ejtaj. 

Jnriat AuPtjrtBfratfr-- The purobiM It far k fittr Tfca ptadupt !■ i Mlniy y ^pi|, .■ -.■ ■ ^ 

tShte^Sriatad' Ckmjiifrtrfpru: Thi pinrhata b'(U»crBdi«liW WtH *l(Ue HM*uaiyi All lilniW hn heth H -T lflhh *nrl undfisimble 
cnns^ime&'t. FamUy number* dl|i|m wp^jfl c+qulnmuiLa gr iviiaijtiEQ gC Produce ujun ik-Hitau; fom tomjdiaiE 

nJTcreeza pnjqEa- Tha pa^etl*» fcivetval a«ib|lcil nsul^tntlibii Mkay wxvtl of taaftlsdai Jafecgutlw. 

CONSUMER FACTORS ri , 

IfwnunrifMttl Bducfdci, Lujjjlh:, DccupitLiDpija, 7,'Cijit, lid uiriuj m(uj. 

fVrt™a^F Traill; OnsTl deF & °F^PT3W«n. wUlIll|Cji*« In aocaptdllk, product hm^lvatienti inrt BflvtUy ™.Hn g 
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FIGURE 14 ,A 
53rzi!d.5:ti Considered V^kiqg 
E*l](lufc£L 
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Ur+nowD Brands 


canadeiidoc boeaitsc they hc mnoceptaihfa ts m U wrfm rf Imndi (« 

models) (be cnni-MW H~ indifferent knwd because they tra pcnoicd t& HOT h*vfa( my pstiodv 
aibrnCHEM. E^?nlkij of ftrn [CM nnmktref brands («rnKdfi!l3 m a .product <ats#Xf t I CMtttnef'-t 
fitliii set bads W be qialta mill on ufhm eaasiadng o f M i ] * J fr ' T v.u±fe gij n j ) orraodda, 

Ibe evoked }tf rnniiaits of the m-itaTl Tiurnbfcf of brands the caomtoef ti f, ~-i . T'ill ar willi. reDcnjbcu, 
and finds leocptsbK Figure 14.4 shows Gk eimked sit as, a subset of el] available brands in ■ product 
must taarn ftm their products become i part qf i gpttflJC&gt't evotad attif fi tc? 
aie to be considered nt all. Excluded products include: 

t Ifnlntmn brands or models because of die ctmtqtDw'* wJaetive eqjQsnre to idrenising mMa 
and selective perrejtfOD of advtjtising EtimulL 

X Tfn«iceptable bracria of poor quality or not Euring specific ftflaiB Of iflnbtjfca arimimopdjtt: 
poudonLog in adaer Bdwtilirjg oi product chnmcteriiiHci. 

3. SixidsdiatirepereedyedjUiiUlbSfVlagiiyBpEKilbeiiiefiEA 

4. Ovedcoted brands that hive iic4 beei clearly ponfinnedL 

5L Brands Hut htc not selected bccture (bej do tant satisfy perceived needs. 

*■ „ 

In each of these instances, die ioptijcfiiCHTL for jnariretrrs is (hat procnotinMl asihiuquas should 
be tn impel i more &vorsble xud reWant, product image B (be tcjei conmnneL Ibis may 

aim rejpir e j, -change in product feaXres PC srerih tiles £mow arhettei features)- An aUcniativf sSra ;egy 
is to £E(ca-n 3 uniinio s pwricul*: l*npt tegmant to considei ■ specific cffedflJl kk 1 possibly put ilia 
tv utii l5 esL ■ 

Reseuch lisa suggests (hat due nas- of white spues sad eioEct of tjpchoc in wfrertisaimiiH may 
inFl nence (he con nimer'i image of lie product Hsf sjcuiiplx quality prestsjA trus^ acdnido mwnrd 
tlu brand, and pnieb&re utendon have bean shown to be positively conveyed by whiiCe space, uod 
tjpehcea were perctlvaii u being irtmcdfa. wirni! end UJwt whan they were simple, more Mbirnt* 
tcJ ie:ludid terift* It b*i dje been mg^iiad chat CGnEcmesa may not, elJ at cjjle, [ncfiepcrete (he 
entire nembef of pc-siibla ehoEcai Lotn rhj>rr ^voiced set, bar Lniuaii may maloa aevnrtl docuiam within 
& * Eagle dediloa prereii. Cons amen screen (heir dpiieas and edimioite nnsultnbie liteniadves before 
they start the mfotmiti -:n fetreb pmcau, which mifcea retolinif e fioal dedxnn more ma/iift* tJic 
■ JJn j;l| lvj the ctUerfi cotnumjen use to evaluate the pcndneti within their ovdid acts an- In the 
form or important product attribute*, I& nddidin to price, example* of product ittzibutea di*teouaTmi- 
«i have mcJ. wliifa eviluntlng prodiset ant 

1- E-Xu iik nojlirr. SEie, weight, torch icredn, bitleryllfe, mamoty idle, mil tile compatibiliry 
widi i wll phone- ilfnai. 

1. Ontng*jul£i" r AmounT tifpulp, degree oFiwutneai, weakneu ut strength of flavee, color, uid 
p adagio g. 

3. j: AIbttu feihnes, water re jL: lot;, quarts mot mint, ud. zf dial,. 
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r P , ** 

VWbHL l »nip*iy klWWI tint CMimpen tojll lie eVildihllf sitepiatiVe*, H toUlEfilSlCS fldVfldiiM 

* la % Tffiy tint ftwrandada (ha criteria emfumeni ma ia mujinf jirtriuct or servics apneas. 
We hm jrtjfcthly illfcid: ihfl «pcciMj» of canpirins St evdiiuSfig different bnsdx or moddi c{a 
product kh) lading the one that jmi lWi F Irafci, tad/or perfm-rn* "jaw jj|hL" Interestingly, research 
j. ibewi bit wino conjiunm diicBii *Watf products. flaew k Jittla tt oaf meatiMi of pd«g 

Itflo* flften refl^c-paiQiii^tyclitxictedjtic* orcMdiiMd Bjwriflocaj nd Ula «ft=a‘^□vfeatfirtt 

rijtiL 1 * In cue ituij, ib* pradneli claimed to ^oat tad rjgjil** iudoded Bin 8 °# chain eld 
leathetf fdafeawi, Fuit-itnateJ. iad tic Efcstfa Awk 1 , Li 

H-imfch tmegtottjtw kfluaac* af band ercdlbaify twjjdi cnukti qjjfe u jl^wthiiieijjiig 


CprjurneT Dedsicm Rules 


[hat coos'cmen me tu faflUIlate hutii and other grajmptiiQa - 
TiliSct the - burden of making temples dediiemn Ly frovUlu^ 

Vt tbe penCtt* tail taxing - There IK tftfl iyaca af nOUJUm-gr dg riL 

i r|,riL ntie^l genna ifltfl p l ay ^fa Kr i J ccnniner evaitoten haj]d jg 
i re lflvuit^ttrihiLig and Lgpt r Jtei a weighted pi nuuTiafoi icom 
jTgn: itflcst* tte.hp ;n,d r i ichujre gLCJlt 11 a poteatld pu.-c.lm e. 
the E jjnaunnBr will s elect fhttlPlid that tc are* h i phe st aranae 
uT in5 iiiDfnitiafr liadsit^^^HEiaciialkiw c i ^iJTimrn to 


iu.ari.aii 3 of 1 


TTuiro. art- thine types of r n ncrnmiensjmY iiilee.j lji tfatfotrinsp ctmj midJife rdej 

th n cnjijE jsec B aEabLjBb.T:B 1 sep ar a :e. mrnitTnall T fjBBpMgjjtt If* 1 ^ M-J-CUto S poLot for cada It* 
"TnEoteTlf wff parttadlsr brand or model fdli below Ifre cuuff p aL utpa say <m H abirt^ Cut 
- r opjfen ^ jljmiDttt rrf p" - "" Air*!-^ f aniidjStan^ Be came- die wuj'UJetJiw oik can wnU li'iw- 
ctnl teespCible *]tcroa(iva,. it become* Bfifietjary La Bach osbeb for the wosewee to apply 
iitdtiaoLai dtciiica rule to pctto u.t i Qaid srlecidag (far euccp^e. i-cceptLnf the fust satu^ctoiy 
TE ba eaaiiia&tlvic rule is pani^u L^r ly useful in -tjureidy re diacanit die iiimter of Jseniaiivc a 
to T? ijir^da EiLr-TEri.fc^L[UiaM^e^^ anatcer. mure refined dtadon itide te artjws m a 

choker- , _ _ 

In friUc.B-T^a'i Inlcograiphjc rfcH^ou cnleAt^ ctMuuoiicr lizsl i*ala Ok Bctriia^q in terra of 


nCevance of 


la an,-.bLie 


af the Bccrfl on my of udicr 


idwted bc Ga/aip it exceed;: ihe i rfSr-n o n i p i rii cul TT * HriT ajitt_ 

P*~ c^iiao’.fripfiiTri:]c y the higtsst-nnlrsH eitribcba fdiii cm ipphcd firsts tev Ried su.i*e* 
/ thin j ib out the thdi^dud's htaLc ooutPiDsr («■ shopftn;) nriaaiiriiML foe liutiiKe^ t tlutT the test" 1 
nde misfit indicate (hit the coajumer is quality oritnttft, 1 “t*J thfl most presfigiww bTror'iute 
mlfht iadlcate the die ccaruDer li Jrantr erfrijee!; t 'bti.y ihaJust eapensW mJe misht »veal(hi£ 
the ooftfuraet 1* tivwitty mlndtd. * 

A \trfetr pf decliku tulci eppMT cuite gcanmggcJioa. AacM^f m » wmi'ey survey, d™ 


2 r Praefaal f^-.vjJCrtr—±-:ut wfafrlnafeihr wiji to nn on the hnadt isd poducte they wtiid 
Swy inywiy. 

2. Buttem-Llnr Met Etwppm —thau who buy the Ic^eci-pdced Itemwithttia or no iss-md for 
bfhi 

3 . Qppartunlitia fwlhr^^r-uthw v^hg u»opup?u or hIm to i«id» imjGfigfnads aed pred- 
acu ibti fdi wJiMn tbdr cvoltej iet 

4. DaiEutitifi-^- than wbilogkiftir tho beet ter^doi end i« not branillo/nl. 
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TAti j;e 


CriASTFR 14 


RATIOHAlE _i. 

"1 adectod frbooik iciAar Ail cu» Oit 1 ■* llw t 

du g-wi t* Hb I* th* ud miapr 

1 MlKUd the i^bflolc Ifiadm: catiraJe lllUUi U>1 

'T [fck*d tf* ►bw* rt»^“ **t - ^ 

*l daM fea»*MfcM» 

I raaiWar to 1 m the wart tajartuil" 

“I Art hrmd w«i Cb* bfjSw« cwmtl rtriffl*.' 


PENSION RtTLg 


■Cp^iin^Gwo 

E^hucUw 

LealeeflCiptiio 


AflHSFtfsrLl 


■ ^ „ winioai, ...d b a#-**™*™*® ■»—» 

Sjaasaiassati ^S^S 

^as^s^giagl iBMg 

D€dsioA Rule? and Marketing Strategy j 

Aa n,^r.»^l Hi r Of wtudt'JKiriOfl mla OBtfnmffl *pply*0 ***** 

i, UBftJfcrrnMfatoain davsttjinf fcw*ti«ul PragrtSS- A P*±BM who 14CtaJiT 

™w deculoD idfl can pccpw a p™«tl^iD«^= 

FO^Dfr Hie jmmtrtiocii PBSip JDighL ™ pate*^ 

nafeiiicajijmL FwiiaCDM, ut advertisement for flac kteStcefl phuat ttti&L tell ^jtentul «ntfu 
.„■*Vb*t to look for ia 4 ne* fcflmddl CfiEI phone," Tic *dad#*;*i™»“O 5 ”™» Misidtrtt* 
rttribntei l»ff tfltnsy B*, hig^resolnti™ 1 **m**h vido ° 111111 ■ S™ 3- 

[nrfy high-q^ztily Egilfll CiGien- 

Incompt-ete Information and N oncornpara ble Alter na.tr ves 
Jn rnw dccLncEHieblerf Mtcatiaiii eonsinnerJ lure incGclpIetB iofcnirtEton on *Mdl ta base tioS 
rice **j rnt use aitemitive tfmlegicl to Eon^niiSle far the ou JStflS clcmim^ Mjamiff 
m y rmli ftiM bdvstbnim^ or packajtififl tint nrcslioo c-nJy c stfaia tbo —— 1 

hw t~ji ps^ot ritnaiHi^ or bc«irT‘ f— ‘Iritoft" ■"» ca i^ 
e^, aJy be ewtaated after BfflduaUue, Thera me foUf . WIEB I fn B^hfiQinilii*Tt . ra*n - °ig q J 
wiBmJmng lnfond4fiot]; 

^j^lKijimfiiainij dc^f tbe iftdltWJ until ll» Qdasenjin&MiitfDO ia ofmiljWML 

3^ fVunmfn Tnn y Ignore mli iluj InfOTP-itioti i£id ■dfcidi to t oi)tin"ja wli Lj'i docision. prijecss 

-.■- r ffliy the EVljJlbll i"fn!~ririnn. 

3yOKi^oaifli Buy ct*0(* t&fl dactriun itrltd^y ta oni 6tt bettnr eccoiIHI»ditM rriMitt 
-■■'titfcrrm4dm:, 

AyC&MW&tX mj.y Infer (“MwtnuJ'J the ntilllnf In/armitic-D- 

" In dlttUHlM CTOJUffif f AttAiiai h1m> we hi.v* wimp d tim * ctitio U Mfcft™ lgK11 ^ Si 
fm* mftjjjilo trvjMHO- Of ?oiifJE. i CGnlulBMTB*'? l lw toeifllnda thl nani af lha HU"* 1 
rtvni nSiU tiLffl~*hr h^n^fln tn rnirriTi t puTin ^iia. P IhJa wen (b occur with | ^e-.'^-UlIV, *ndi h 

■ hri^le W/Her BaittrJ tha coKiuii ar ^aLild protubly alcfaflf lower hit Of hsr grpcGtnnooJ ud 
fertile heit tit the i^lahla riiejituivea or rnfa^irtwi ■hum r nridltia nri hruda, tio wnl ta ftri 
one tint mfl i M eioja tv mot p redetermJar ri rri^rti. Tn contetit if iho ptirelmo U 

j oew ptif Of tboei> . the eoaatliBej: craCu'bJr ivctitil c a: ro GBB tho iWTtj mg- In thi* 
infarnntiBn jE»Iaed hfltti tha jaiffh np to that point tvoald be trunTcr™! to lon|*torffi itonge *hd 
retrieved udrelDtrsditMd «ljput wbao tha caoiumerieiiiiied LHapest in nitinx mctiapin^hBia 
(itr. Chapter 3). 
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PARtV . CC-HSUMEr MMtKma ETHICS, AND CttttUMEA hEJSARCH 

' . Decision-Making: Output 

The output part ly Otf tiu PH wnflc Jtfat D ii-iiialdHg mrvfc.l cooiiifa rf 


beitvlQrt and po$l- 


miloi^on nF 


iTOto&t 


fta (bn 


CTM^Jim a ptalurt ttjtp mH'E iPfl; F,-.t lattinnip wfagn ttsmum nmefeaia a aaw 
Hn^grxi.V.mTOpacO may tog fee mrrrrti?n-„flifl|f tit likely to pnudm* * anuIlEr jp^ricy rting jf ft 
TmiftjjiinirliriiKLCoflltoiOT^i^beoiiHinnfirfto^timprodirflhi^^ndiptoiao- 

tiOPJl Udjq M tet tompiLfli. eonjom, tnd/gp m[« [ hV-4 

WIkh i new hnai to u fcrtmttulwd prodja CHicfny feoaHt*, old cereal, yo^ b found fej 
Hill to fefl toast Ift&lfefefj cr batter Ibu afar land*. eaut&Wn ire Body to fc pmhut 

H B p«l FOTLhkK bchuvjcf wymut* bran! laraLtr. Unlita; e trial, b wfefcb 


P™ ujt 1 M CQt muner a uppwnl and il n jStg the k wfllh* to Me k inin wul 3 n 

fl mflfoi. __ _—■--- 

1 — TlmJ pmchittB ±t& Bflt always f&Afitllt VK mamj,b. vrifli moil durable gml* (c,R. r refid^m. 
SWJ, **$bin| madiinti, r.ltfirir iiHge*), a. wanamcr umal]y aavet Aw&f fcni g ntad ai ig « 
puschua aad lariu^rsmi commhmjHil wicLotJt u lutuil trbd, ‘Wnfle parching t at a i^cw \tdbiw 
Beetle were awtifitE: delivery of cbm jurt-partlmed an. tiny won l=j* *Vum" by rsccrvfng 4 
milling ^udiidbdapjy^csr^elMitallad^DtflJ V^ t^wupnroaJiKdtQ fce 

pnnii tfiaf If aTiflwri t}i*En tbr piTTlS * 1 mrafa l nr.il rvyTr>r ftey i i . w 1 ft T w| M p 

SdJ furtitr, p 3 Lt-pttdiijfi c^altitdnq Ouuju i after ransinnera bft ui*i d* f- vA»-r_ aD ^ □, ^ 
canftJtQf IfeelreftpaJaciirme. When aptodlieei jieaf*rmjjijc* aialiC^i 'iii, Ktsurzcrt fee 1 

j^cuftaJJ 'aalttTe cIEstun rtmifteai of mreta popa p art when r&e {■odua't peiftxTrjijce «k* 1 j 
■'.■ tpccMiinr.i ajidfto coSS'd-iltrls ffagadiyc teMfaiuflB ij npcctaftmjc «»ni 


Tha dcjtfpfe of pOitH&tircbflte m-i]y rij tfiaf Enmnnftm TmJgtaVift 

omhua degi a ipa and Hit e cpg d«ze i-spord. jj~^in.|i sib* ■gpffasK ^W ha <faa Ktr op 

H eipectziaa, Cl it MJLUiUC^n pmbably T'iD Lkjy it Wbtn ibi pr&juct ptcfCt: -::ncn ir d£sap- 

poliilin J « (liKA fial Miel cipectalinn^ die/ will SCfindl for bdWT llteOMti™, TftM, 3 b COQ™Bel' , ^ 
pwt^iarehfcM rraloadcKi "fotda bsdc" tn ibe cqifmWi pTcbtloaDl fidd *4 itfftamm 
lor cbdxunA in di= fuCurfl. Studies jclow tint cEutmuu KbtBtioii Id often m oMooek of ch* txind 1 ! 
repuliliuci—eapeedatiy for prwiuctB than qon-jiinttra find difficult to ei»h»M&. JB ICeattidi tiara ftjunrd 


S uiifird cos Lo ji-ls fc-eE that Lhey reedre “ixliiie fur Lli^ir i &miay " As tn oubsoix of an iVjki- 
ctlvo jodpomt 0jgLr^e~Dotuuwrpiu^L;a - on9 oRbe fiSSTor Snctt in-til or hot svek^d Jut), 
valla Iiupllu eta nDCinn gf ■ tHdmff of tone Ets—ftii [ea-tsirci of tie pur dined item— 1 rersui die 
tiedfipe neceuiry to piudkus ft {difl prjeti gf the ynoditctJ. 1T _Ai eirlv m l&U. irMreLbea anj^ 


Consumer Oifting Behavior 


LflEitirnS ObfactTv# 

2 To un^arltBSld lh« 

L^rt-imtca erf bajyTrt§ glfti. 


cJkIiimi- 


btciuii tbey in ■; 


•nd inlle.i.:orfcT , i C[ft£pj bchaT jij r Li ■ nil 
pEcttt Tbg definiiJqn l i bmaj Lu ut tutO-aad- 
rm ibintbg of you'll 11 well u [pits tbxt 


obligtidot (^t.ha Jjojet 


ij'jairtg 
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Tiim 9 includes rifts riven to fand rec eived fron) often md gifts (P oa«elf f , tc!f -gfii l, ‘J. 

“■ __ .. ■ ■_ ■ U -&.ni_P . fjsjJi 



caver_ _ 

thE river and to radpicaL* Hicre are several 


uofgtf 


1+ JMnw Ofjfttnj team whenever oat pcap eKdaunge* glib "dih annim grajp^sociiia me 
^ Similarly. (Ub given lo fcraffict wffl to dr&renl tha B™ riven to fekdrvikwl 

fta% member?, Fto etimpK > ^oonamm kh»" wsddiqE giftmay include pratortift*ftttiflgis> 
» household mtortoa ■ that wouW be tttsd penooaUf by el^ to tmifc or die giwna- 

^fi^ad i? ririsg * eonpto in imrfvmsaiy gift « * group b *Mn£ u IfldMdnal a rift (Mend* 
eh]p k i£nJ giv? another fti™l i joiflt birthday Tto gift election straingto T*tf fot joitf 

nscjpitnl^ or "buy wJlh somrOfm' 7 me especially useful wtefl ft oomti to i iifBenJt reopton 
tit- Vi 'r Whing seems to ealidy WaTbctt CEntogieS can also be Bj^Ued to re*™ 

(Cfoc of tbft June pressure associated with shop^fl( for Jh* gJBtf mtnitor of gifts exchanged 
during to America amstmal-seasoa gift-gMin ritnaL pM «*mplfi P a coosmner may eh«*e 
to pumbiK £rt jcLtencitcgory gifts to five nunL-sma-imde pslr? (jniHcal^fty giftA*), BKtead 
Cf tayrng tea personal £ifb for five aunts and five rmeliJ (iflterperMUl gjfnne>. la this W*y d 

1 _j rr___= . 


-I ■» ii- i i^r 



%Iidratreap is dunetoued by the Kfftupraat “we gave this to oupeW*jihai is, i _ 
^^trepp pta ■ pft loiEsrff mita memberj, Par example. t dual-kcmt Maple may £mlliill 
ftr * wei* fbheAileg lhaJt leisure time met tDggthar IS husband wad wife. Tbcrt- 

fota, ml nstnxHy gifi £“ia us") of a long wedtead in Lai \^gu woddbc a euinplfi of 
v bragracp pft It woold also mp«iy fto coble's ptehiem of net (pending enoush rime - 
tefldlwc. Sj contras*, iBtapaBMuI giffieg C«ain betwcrt^twaiiidrvxdails: topftgiwcr 
«04 die gift lecdvet By thdr vny Uftm inropcoMUi gjfta arc iaidmate be«nsc they provide 
4 lq cppartnntty for ■ gift giver to reveal what he or ihe ddnks of to gift icocrvcc. Sllcc«l:1l1 
gifB Mnuicanicatc ifial to gjvnr knows Uul □udestHDiJa the wxfver and toir lelatinaildpr F« 
mmp ■ fair nf “J art thr. rivht" n.ffTmlre fikra to ■ friend M viewed bv the icceivcf « “ih* 
re^yln^inerJaJMnii^aekel^emopaerBivEflaaaVdrBtmc’j^ wbeathe ■ 
recipient lj a ronre ii-irtjnat* jfr cm IPtan the detmiOiStiQn of 3 Klaiiomtlipr 


ywnirFm haiff dilOOTqqd bath male and female gift givers F«I mote cGmfoEtibte m pY- 
P^g gifts to toiam «es. However, they «]» Dpedenced more iatriLrc fedirig with respect to gifo 
givw t!J nmiibcn of to eppoifte Silt, 23 Ariditraoafly, alilia&sl: females get mom pleaatlrt ton maJea 
from gmng giftlj and gsasaUj play tjhe iimioifit Tole in gift etchiagiJ. holt seiea are strong^ 
nnfeiitil by feekqgf of ohligariom Sill fartbe?, ewerynoe insm* that si]acting and giving a gift often 
mihm " p-fij-n f aniicty" on the part of the p.veis r the tecipients. and the gifting EEtoatiom. KTacwl- 
edge of gender dlflfeteiieei U tocretore useful for madxters, becaiir it implies tot additinnMl SOppMt 
plight Ik appreciated at to jkmdE of ptudubl fwhils in a stored whfifl ■ conrumer it coLridcring: e gift 
fbc an opposite-net rectpEeoL 

On* study of giftf purchased ofllia* found that variety-tfleklin l>ee Chapter 5) extends to gift- 
big, as aubjeets with this trait cowideied a wider range of product categories when buying gifts ftr 
others., 34 A Hong Ksug Itldy EdencLSed a ccnriaunni ofgift receivwi: 1 ’romantic ether,'" “dnSe Mefid," 
■ad “juetfrienda' r PcreitaiiipIc, a gift given to a “rataotie o tori' Involves a high tnwdmal aipectir 
dnu, but one given to a friend ha? t low enwriooil expectation^ 

Intrapencnil gh^ring,; Ora idf-gift, effort w]jisq thDgiver and torttdver*rt She Sams lodivf dnaL* 
A self'gift 1? 4 iliIc of mind. If a conrumer aees > purchase 4? the "baying of acmelhmg I iKrl* too 
ft [a almpEy a ptohaie. In contrUtv if to |LC04 consumer acea the aam£ purchase 4? A "Wf-gift, 71 ton 
ft is tometouig jpeiial, with rperr&J meaning, Otfltunctl EDny trait tonualves tn self-gifts fell in 
products (.cldlhlag, CmuptCt dilla. Of JeweljyJ, services (nalntyling. rertiUrtnt meals, Spa membei- 
skip}, orexperiGncci (Bodalizing with fticudt). Fbr eailEip]e 1 wkQi ptuctiasicg bcliday gifts for Oih' 
era, acme COnJUmer? find tomselves ia Itora tost toy might not ctbemrisa vii:[ or find toto?ritves 
looking sr mErchaadiBe isucin as a scarf) that toy waot but would EiC t ordlDUily buy. 

the glfStg proreu Jtarts with to qinstlcinj H £hoLiId T give a gift to XT' The answer can he ycS 
Of do depending an a variety of factors (s.g„ leladonslup. OCcaSlce). If (he Uliwcf is yes, to ph 
giv« obatusLiej by aslaag: jr What jheft I give X aa a gift? 11 This leads Ed (he peat rpsesrion; ir Du I want 
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i.'vimr - r -~ 


Wlf-" ■ ■ 


3?E pAnrv * 


if 


CONSUME* MGVOMVXIH*. "« «™«*«» CONSUMES «««™ .. 

i a.Wr I, yg . gv° 1. tt^ r^ a.. a. „dpm. 

rift?" Hhe Ehera .re W* drafs*. pc i«.uji£ ^ l 1 ' jpT iv*u.’ tt> £T-T X mdcEWiib 

ILi*n..1* talre.. »l«w*«.--" tSTS w.s#^ 

IbitX daim J" l!mn ita pfi p*tr hM n» ch, *“ , ^ B ,u or inborn *6 

. ssssififts Sm£ ■£* ig*gwga^ggis 

. ■ ■ Sa&T^sgsg^SSisS!: 

dittos (Tlbe (?vof does LOtBfltlisrl&lMin (be ™dpt«a *prtfemseea, 

Eurpi f J fl^tutnii} , bfl mrttaoMl mtpdn? 


Diffusion arid Adoption of Innovations 

. „,+n ........ . . . .. 


*■!'■■■■'■* 


L&amJi^ Otjwtlvs 

3 To undmtind hew 
inmvitjiM alfartoijs giln 
Kdpbaa vwjthln market 
a*^™nts haw mdi- 
yh&IOI eararmart adopt or 
r*j*ctn*wr products and 

UTVKBSr 


., I-fctlom ii 6. mxn W*** to*&*** * a ^ rtgaM ^ 

TSTJ* lwtal «. UM.C.OT [retire) uta t** ■“*»*rft.KiI.jW™** 
tt jispucafa), over fcpfl. This pPooedJ JPclndeJ tour element*. 

I, Hr _ 

1 7Ttr C&EFtiuZr QwmflnibS&w! mfoanal Of found, ipxpxtMtA OCI^wod finwjfl- 

8 fe 

4r Time- 

. 1. amt ihe Uu.^liw .d. P a«. P ™a« « iP” P™““ ■“ foc °” ^ 
itwujb wbicb ia imlMdial tsuMfin passs e*“' tails ’ B; ’<**&* * ““ p ™“ i 



Types of Innovations . 

Tbe definition ct wb* |n "asw pnthetr varies imuf ***« «“* Str ‘ tb£i ^ 

Rom i coosmer paap«drt t u iuwrmiiMl represents any i™ (bat *» was™: P™J« “ 
Mut? ministersmaintain lhal ncffl prodnetashould be clasSifti into &"* Hte^onB^^^osae 
ctltfOt lo which tlK7 require COaaaiDsts to cimigE cdsdnr eonrtiinplmn belamor cr bayfDJ P* 2 ™- 

1 A coalinnaiu boflOTaHnn had the least disruptive tnflneort on estabiidi«£ tehaviDt It jnrtulva 

_ Jin _ J ._Jl___al^ M da^m A 4 4 Tl IT P^nir Plf nH 11” 1. El*racilcs 1 rtLjlldC QIC 


(be cJi modiaaipioduc t nthfl ftian a touHy dc^ jno jlgt fglTTTM Sfctifl It5 

w5c MacBedE^ 


- nfri*'!/fc'I okiA pp:i- Aiacoedt. Mtc jairaL Qfflbe>.ndugedj ftlOt » 

ccoliij, PcrEb^ 0*^^ (lB n t form oJ diai:) duoCOlalE bmt AxnfliKaa pipras gJt cards. 
Bmd-Aid ToofiJi-StnpSj and At Oral-B* Advafllaee ^ ^ ** “ ,; ' 

CCftlinncKlJ iiacvtdoiii 

3. A d^bUKfcallj ccHtinnwu lmio\ad(nl Li somtwbd non: iSkrupdiift IhM a contmuooj i-^'ova- 
dan but adil d£JM atf dtef uUMlsbed bdiavior, It m*y Igvofve tiw of < n ew 

' tfm maAi^mtion of an croJtini midi3=t K aampfet"Inobtjq tuy tal am™. djpSima mnrL 
Ml MP3 pltjcrt, DVib, U5H ftub fiw, ind dispo»tlfl di*pui- 
3. A dlKODdouatU l^udim conSUffiera in ndflpe ecw bebivioc. Ettclf hi intrude ur- 

plinei, TV| f iUtamflfeUM. f« KtachlaM, FCj, vidsoctssam mfldita] f tli test 

^hr, and thfl TptcjnaL 


ppduct Features That Affect Adoption 

kot ill W* pmddoti ■« aquiliy UMy to be adopted by consuma*, Soojfi <Mh Qa 

qufclty (a,j. f ■ffotdabLa cah phonaij, whereas Otters Ubr 1 very toss rime CO gain acceptanoe or 
never ia«n to ashleve nddeipread consutnar meptiafle C 0 -*-. dflrtdc eso), Diffaddi reSwitJwrl 
bavs IdtntiflEd fiva, product ducieiftrildsa that kfhlene* eonanmar aoceplaiiea of iww producla. 
wbUh UC detailed hsjcL 31 

tJC^li 1 * 11 I jlwn lSp li thfl degree to whldt potential custDraerr perceive a new product u su- 
ptimr to uiitLlg lubjbajtei. Frf'ex L^ple, ceFuiar telcp t»ea enebla uehs to be in imnunuaidtioa 
svjtLi die w-Diid ind aliowi ns;r? to both itccive andplvCe ealll Mid teii pcssa^ea. The fax nsachme 
Offers ttieca a aipiificant reladve 8dYABt3|e fo tMDS pf ibEily to cnnmnuiicHe. A tbcumenf can be 
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* . «« NO****™ ” 7 

- „«««.. — 
vice, Wtrich wifl not ^slividr tb« Ji oeam Mfr^hiwdk" 0011 ^ 

I C« m ,pnibMfr> ****■» to .drtuiiBP Of 3M-* Sort* F^P ^ 

ibdr prwat needs. «luci, wd pwctfcw- lft ^ « « 4 jffug pfUl.^ 

Striputaihtf ^ “* fc luSmof Sf P«di^ iiijr^Loo drf- 

npui m *“* ^ ^ ““ iSSLta eb- Frio* im **** “» 

totwttUta ^ ^ ,®2!SS^) teSST<*“ s» Pr*^ 

*U piBbw It I- XBf* * 

u fully «■(>*<&*■ wtlh ** rttdiDihrf « ikbOW fcdil Salt AMuaijh 

J, „!. *.«. *«■*».■*' ‘SSS?*£Ss »»•- <— -*« »*-** 

pStadSilly iJjnplM to m WCi i Jl In"®!*™ ^ 

> SfeSSSSF® 8 ^ 

IrtMash -nd IBKWW 1 VD ^ flic help of Adf 

sssxkesss ^arjmas 

"j. mi. ^■^^assiaaaaaas 
5 ^£iS»'SStSK£SS - *■»—— - - 

“iTu X-Eta tf ™Smfca mimfriTfr . pq 2 ? 

^^^ScSTeir of ptynal haniL Of Eta bar. cMPplen^ *c m^t ™* ■ 

a art frcoductcto b* «! > 

o*™^]* .pitas™™® 

fc^Trr^LfEW^Y pmdawd banded pmhKS ^ ^ T 1 ^ 6 * ** * 

W k * tnF iJkr iec, iE»y computer Hfrrnt craafunte trffcf (h* wodln* nUi {demo v*s**ej ct 

iflftmn; to encourage caqisKticsen Id by fee prqgr™ end d ih-iecocntl r hy lh| «mlft^ 
Annfddi# inqrtitifics of tuH niSrfcEtcis afosw lapcnBiricet products comroMdy w ta f’ 
jticriJ cHU^ rff «7irpma of fr« timpSeS b provide i ^ rtcE prodw^ ^P™ 4 “ 

vtomit, dcrablc item*,' iuob M wfiigemtQfft or anaa, we diffisiJt Ed HJ ^Witmt aA^iS ■ “SPc 
M ffrfmn i. uda jawy tscpklfl Wb 7 pul)lK*Soiu sadi mi Ooaaumff FflportJ *f* » wid CJ y “tHnltal 
frg ihM&r Mdan tit lafrMUBtUlv tnuctaaKd duiMa iogdj r ■ * _ _ * 

'flafi£awr r/A mmunI cahUltyj' (flfl UK With wtddl • producl 1 *tflflfiBa w m^ca™ 
ft\|4Tvy\ In^FiwI, nr JeTrlbihJtopomtilJ (OBJOBima. PrtxJnetJ flUthlira itlfli tlefirtt of SO- 
cW viribOJEj 1 . mdi u fuhJca lundl, IH man oilUy dUIi]a«f Etna fiwhKH (bit ire osed ia pf 
nidi U i cw« tnw Of M«UL 11»U|3W» P™^Ct *■ pramoted^mw «aly *ol*i±io- 

|fb[l product (pel) u iihvIdiJl 

The Adoption Ftoc«bm 

Tha inBflvdden uk^d pncwU OOaitlU of flvi (Upi lirtWjb wblfib jmEoadil wttwi pa* io 

lOKtipdnc tp ii^vtit tdKliloa to Hyec^rttby iuw qcUnsntivi pcftbltt,Ttw flvn jHgti ire: 

3. ATTafiBfrii; Hu eou4a^rtec^[Mn^m ftit iq lrac.vBEicn«iiO, 
i % InUnitrTtia i-^ciiL'cej bteoffin Jputrailti Is. tlti iaDov-id^ pjtidiKtof atrvJce. 
r X, ETilo«tM;ThflC5nivjp5iund«uk5n ,, jiiM,!J d4"*f[halnoevuiM. 

/ A TrlaLTbceacjonwr trial iba [flrtowudoEi, 

/J. Adaptions If 11II3 ( 5 *d, tfc-= eoDimier daci&u Co □» tin tuowJon rcpctftdly. 
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Although tbs tudl ti i ~mwl ad©piioc prooisj made] i* imrightfiil in its joi^LlI !y, ic dntf ut?t ari- 
m' cquUniy rEOotS it ftill complexity cf |hn consumer adoption proceas. For om* thing, it do« not 
adequately ickwiwledjie 1hfct quite often, eooaumera fax a need t* probWjEex.pritian stage before 
acqulriai aa awarepe^ af potential optfonj ta'aoLudmit ft IBed rtWffidticip preceding Hi* aware- 
DAH ttage). MflBSW, the adoption pfOteH model deu not -deqga My provide lor the possihllily 
^ of SVtlltHJM udiejecdtin oft WW pffldnct nrjeevfc^ tfttf eadi stage, -cajccialfy after (rial {Lt, * 

■ . ■OMIUniflt iflay r=j eot the product &fW trial at turret li*e be. product on a nrmi-Tip-irun Hrqilt y, 

It dex* OOt inolhda pa Jt-*dqptina or po*t-pon±AH erwiv*lion, which eut lead to a (tfengthenodl coeel- 
tndtmcoE of to dbCnadnuBd uja, ■ 


Summary 


"■■a Bi4r.ii, 


LfCandiijr- Objective It Tib nBdantud (ht cobiuem'i dtcjjEyK 
m alias fTTKOES. 


Nat til eo fisunyr deaaloti-makLflj siCuari-ooi requite the iudo de- 
grec mTcsmalibn raeueh. Extensive proMon loWag octtin 
wIkq eoasmutri btw mo titahlishcd criteria for evilMJting in 
item TteUhin a product category. Limited prota Birin* oocnrr 
wbta aMsosun have established die basic criteria far miinHn . 
lie pmifct category, but used nan mfonnarion to decide unoog 
*e hH4<Ji and product models jcvtahtlci fiaudoiied respraae lit 
inriof C "V it n when etmswias h*ve oeperiree* with [fat pmsfatel 
f ,te ®“5 f And the Wnlj nffiacd and bay items often and *\mr,et 
tnstmLlivily, A model 9tf ccamunnr daeMw mitln dca togtthe: 
the Behavior tlimn^irwit i t is tx>:t It 

iucbidea dirce ranpeemm; hjput, process and output, 

,! fii-L. Objcdhc 2: To D-idtretoid the dynamics of buying 


Gita icpruaifTiiBE Uiaa ordinary, everyday pnrthaiea, becaim 
dj^ are rymljaik, and rcrwtiT associated with important events. 
Giftidr beluwjdf i* a gift eichangi that takes |Jace between 


a giver and a recipient The definition ia Inoad in mOart and 
embraoea (Lfu j±vm nralniiUrily,, il ttefliu pita Out are an obE- 
gatioo. It includes pita given to (and received from) ©then and 
Sifts O ouaelf («lf-pft3). MdreilVtq the majority of product) 
that »e refer to u "gifti" are ia (act iasm± (ha£ wt panjau. for 
MLrselvo. 

Lcamin* Ohjtctivft 3t 11b undniibcd bow irjKJvstrve e^fninga 
grin ftceaptiaee wishin imricet Kgmnuia toJhowmdlvL!na[ ? <m- 
ftimen adopt Of Inject new prodmaa and (fcrriteL 

Diffosicn of inncmtiiMia ia tba pul-td pocas l^whkJi the seep* 
tiuee of an inmovalion a Ec^ prodort, aerviot, tfe*, « juac-™ 
tice) tikes place imong nirtnboS tf a social eyjaan ftr matfcet 
tegtneetf), over rinse. TMj piticni indiiAaPiw rUiwm; {l)TV 
lnnovaflM (now product model, Scrtio^); OUfte ^janudarfreijj- 
minrieaiign (infernal or fcnnal, unfcrsonaJ oe *nE]js}- t 

(3]ril£ Suclll lyrtoni fa Tnartri ic^roent); *nA ffjtL™, 

bi (Mount the innovillon adoptscc process b anriccn facets 
(bat fbaoei on the itagea thrcij £ b wtilch an iodivi^uj 
^a$xs whea d=ddiqg to accept # K new predict. 


Review and Discussion Questions 

iHMlina* Tim ^ aa a a ®™®***" ■ ■ ■ ■■ - a +*^. p ■ ra ■ ■■ ■ J 4-f-f ■ ri s ■ ■ ■ ■ a »■ ■■ u-bu ll. . 


14.1. To Whit extent does tie ctinne] of pcnnnnaltartoa affect 
Ibe level of tnooeat of a new nmovB-tiYO prwSactJ TbirJc of 
ccMopIea. tiat bay* heea inMwfli! amf imiHcwtiM due b 
channel* trfcamqrandcaiina. 


14Msat m Hw (bUfercneej- unonj dm iti* pnblannatvinj 
dfiCwion-niHkin* ii^soadiciT WtM typ* n£d*dit™ p$oc«i 
would, jw expett oat coDiaroB) ft ffiBovr b flirt 
piErtiaae of t new prtxhct or bnnd in uefa sf tbi folfow* 
ini ra: CV3 Chmrini gaio, Q>) Supr, (c) Mm'i dlWthava 
s^on, 'Ti Cifprdnf. (sj fip«- ipwoii, (!) 3ta*rtpliooa r pc d 
Loxuty on"! Esptuln your tonvan. 


l^r Ccnnnnera pujvltsM j^tducti t? ufliTy thalr Baedif lbu« 
«xiM bd luxary Uma « prodwSi Out ait raunry. Many 
Iwgc consumer pitiriia*e* requb* b-dspfli eejqpiduHn Jq 
leraia of price, quality, and bnod. y*i an !Mibng 

1© pvrfmt a product lbat [nvdvai ™e^ and compari. 
ion. TVhat icftvcocta j'our deoliion (a purelm one wflicii- 
lar product over attotbef? 


14 A How canApplA uae ib hnwledgc of castiwsfcrt^ apnSa^ 
riew in deriplm > rcatfeetias strategy fti amaw 5VJ? 

How do oonitniKia rednea p©ii-porcfci« 3 * dtiioflancef Bow 
can msricitefjprevide jusdtfvo miiiftirecsjient to moannera 
aftor be punbua In nduca diuoounT 

14.& TluiEiofttlfl teltpbonO bat ’reidy Insprotwi over djo l«tfew 
decade*. It bai Its buo&to bejuminis b the 1970a abrn 
MommJ* HVtba need icrbetmr cctnmuuii-ia'incL Id today's 
toriety. unit act only use EDabib phno« for phone calls 
and bat BMUgw, bat many ben tbedr email] and pjciil 
UtWtnka aynced: oa dieiideviosi, staying cojLisecfied it all 

dmia. Tdaetlfy and «p]cni iriw (be An) consume!* rf die 

mobile trioptoeia wort, TVera (bay cooicmar bnovatos or 
non-lnnavitocil 

14J. XW^ofttfliaitilnejiMpiJKJudcrfigiftbTiatEajjtspc. 
QlU. How did you bn™ wiai (hat p&ntm wotill ^ ^ 
what did Joi conaliler whan ptuduajin* H* gift J 
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Hands-on Assj ailments 


HA Tdeodiy i predltot, tanicB, nr pty)c flut wtl WCinlJy id* 
cfstod by vthi suitor pome ct jouf fiJtodt Idaaflty whit 
, typo nT inflBVekiO Jc fl inf demfca it> dljftuioa prooeu 
up hi dull pc is! in nr.ii, WtlM fn 4ha liian^tudpdct of dig 
psoplt wfco aitapiSd it JUntT WhU ypui oTpaaplo ay: n^t 
•dope :L7 Wlut feiiut-y of ibc pndutl, service, or rtyj* ih 
lib’ ll b deUflnbm :ls enreglkssl P"i T I] Of fiUittaT 
HA- R Li dSBoilt b 5nd « picitl JtSnkloD fat the teem Tu- 

DCTiraiHb," U h Clitj CnMny fcnpi, DnmiMSoai it*± u 
Ooojglt ind tin Virgin Cbcvp hi*n Duaxcdal In l.r^hl ^ 
C Hnipfjitt vB [udustrLss dna to (htji al.:iliy [j jh-itvMj 
1^031 Of lmnnvsduii — £hij e*i]J tc’ olrinDas" ir-TiavnLkiiL!! tf 
prodnpft cr sencosr, sncfi, [Lt tb» BOW fam hlidfe-Kd- 
^Uti televism*! to toda/t Bit scriem;. jcranfkui conld 
*1“? fca In Htijraraf cutoUKT ssiricn ind trnn fh-^urfhj 
Tdjcifr lad the -w^y ih. ippraving i J j ptodwdiln Of iclEeu?. 
IjQeq, ut IflnfT V Jhn B' Suit bfij bad: ndsptod try ptu} ftiAli ll- 
li lin Taj eif|FtalMl'tiai [lobjliy. 

ll bu two] irjTiej-J ttaj [here .he four by HfptabfcU 
b defining i b*W product inatTVjqoc. Discuss [in pnjpsr- 
thn oT«scii of die ipprufc±ea Hmffiri betow, and pntk 
Tide GUUqriuL * 

i 'l ~TrTri - ^Trf.Kfj+ l -vj « 

b ftodwt-wfuUrf 


to tiltkktauutod <■ 

4 Co qi uni lj ■ oti e i] r,-.l 

WJ0 EatOoba Lh* ijmJ itcapiflim proeau flut htot pt#« bo. 

ton JtM piKhued po,K UM tan nf ■£# (kiit Ho-did it 
difftt Iten *opro«M fim ptEcetfed Ox pncltttt of*nt» 
P^rrf«t*Har Whnt rrie, [f ny. m *m&hx rU* in 
y<Mr Deed [Etapjriihi? 

H.tL List tbme ccDesw Out you cmaUkud wTieo thton^j 

Ttlli-1 Ctollcit ui unineni^ n »r*jrwf mj ^ | _j t£r ^ i ij^ 
JtHi used to Eviloiae thftn. lEfqitt Dtw jtc n^dirf bn- 

fren .■■non an lh^dL3irErt«tla(pi ilcstp rht dirTnew* hijiJ- 

tulEi dint wqi [mptktint b yen i pnd bo* Jtc TT^j.-y 
daaMato Be tab b Jpcctfr whaflun: jaa «nH 
[ny ornnDcrcnpeJinliTy liscLrinn fnlej. 

HJ2. The by thjfji:[.-hdjci dial Inflnae. [ U jLI bdutkr 
BSwnl Turn pruduA tn por^vsE rUt, iqflo- 

««. iOtiaf dunc'jdsdcr, tai far mpriiie 
istitto. T: n j £i m Bvu y«] in planrricj to pntt-Jme a InH 

nvy limuy □■:tcc veliicli, mnf tAplafn hef= iV * - 

■ Sstorn wiKild ajfcd ytnr p~h nie iW!i!m Hose ok ' 

tAjocpLii to support JOTT Be^JBaWa. 
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